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Let's explore

Future electric model portfolio

Skoda is stepping up Enyaq Coupé

Its e-campaign and Forerunner in new shape " ”

expanding its product ng:fvl!th

portfolio big ideas “Combi”

Bestseller
reinvented

Enyaq
Forerunner —
in new shape N

“Compact” y f »
Versatility C
electrified \ N “Space”

More room for
the unthinkable







Measuring media’s carbon
footprint with Climate Partner

All media channels (digital and traditional)
across the full advertising supply chain,
available & verified across 75 countries
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Climate Partner Calculator

Relevant emission sources:

production + server capacity + data
transfer + terminal usage + broadcast +

printing substrate + distribution

Kg CO,
per
Medium
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OMG Carbon Scenario Planner

Media-Mix & time periods

° Model media miX Scenarios _‘.r.l;\._-_;a nj-.-;._;gs Individual weekly ocoupancy (fights) TL:T:;:er
to reduce emissions - E——— .
- % in the mix MIN (EUR net) MAX (EUR net) Pay factors prep—
* Optimise media plans & > [ | ] [ Turnover ROI
campaigns at the planning ==l mn] ] L
stage = I

e Balance carbon reduction
with media performance

e Establish ‘Green KPIs’
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First to beta-test the Carbon Scenario
Planner in the wild with Skoda Ireland

PRIORITY 1 PRIORITY 2

REDUCTION ) COMPENSATION

Demonstrate impact of Verifiably ‘offset’ media
‘Quick wins' to deliver media emissions that could
carbon emissions reduction not be eliminated
to drive forward momentum
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OMG Carbon Scenario Planner

Local
electricity
data

Marketing
KPlIs

Turnover
Individual weekly occupancy (flights) # s%

Channel formats -

ix MIN (EURnet)  MAX (FURnet)  Pay factors
667.961 €

a Turnover ROI --
250000 250,000 1 +2,4%

STANDARD R . CARBON
MEDIA =] == [ OPTIMISED
PLAN co, MEDIA

-10,7% PLAN

75.698 kg

Media spend

x channel metrics
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Assessing the plan’s ‘eco-efficiency’

IMPRESSIONS
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> Emissions Reach
Indicator (ERI) indicates
the relationship between
reached impressions and
the carbon footprint
produced

» The smaller the ERI, the
more sustainably
efficient the medium
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Model media performance and emissions

— Objectives of this stage ]

Data modelling algorithms
were set to deliver:

® Highest media "performance”

® Minimal CO,-emissions

® Re-balance channel spends
according to investment
parameters

® Measured against target
campaign KPls

Explaining variables

Media
Marketing

Competition
Season

[.]

Performance
(KPI)*

Ex-post Modelling Output (example)

[

Performance (index)*

—— Actual Performance*
Modeled Performance*

Performance in
index points
(o))

P

Additional variables
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CO,-emissions**

per used media
channel

Prognosis Output (example)

CO, total emissions**
per campaign/
media plan

Prognosed Performance*
Prognosed CO2**
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Real-time guidance & experimentation
on sustainable media choices




Delivery of media ‘Quick Wins’

o)

I

0we)e

d

7% of the media plan initially
went to Online Display

2.2 of the media plan initially
went to Print

20% of the media plan initially
went to FM Radio

63% of the media plan initially
went to TV

CUCHOIG)

13% of the final media plan went
to Online Display

ZERO % of the final media plan
went to Press

19% of the final media plan went
to FM Radio

62% of the final media plan
went to TV
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‘Quick Wins' balanced performance with
disproportionate emissions reduction

Original Plan Carbon Optimised Plan

Reached
impressions

17,933kg CO,

Carbon
emissions

14,983kg CO,

pHd SKODA



pHd

cut in media carbon
emissions

of CO, eliminated

x5




ssions

~ A Project that combines ocean protection with the suppg
of renewable energies, building a perfect synergy with
focus on renewable energies by Skoda and the jncrease :
~.maritime protection of thé [ / iMmpo HEER

~ byfthelrishgovernment. . &
o ——— i . 4 " «.'-

e T~

() ClimatePartner

N1 ,
- Cold Standard : o
-‘ Y certified @ ‘ '—' & ‘ 5
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IN the market
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Market share
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