
“Impressive Covid ‘pivot’. Demonstrates real commitment/deep values. Was a

creative solution that helped their community of bars, the brand and made the

best of a bad situation more generally. Good evidence. Well told story.

- Campaign Ad Net Zero judge. 

Generated €8
million revenue
to bar owners.

Saved 16.5
million litres of
lockdown beer.

Results

Execution
The recycled beer served communities globally, being turned into fertiliser, animal feed,

biogas (by fermenting expired beer in a digester), heat, water, electricity. 

Solution
Heineken bought back 333,000 kegs (16.5 million litres of lockdown beer) from bars that

had closed across different markets. The Unwasted Beer was transformed into a range of

sustainable solutions.

Brief
Working with Publicis Dublin and Le Pub, the aim was to reduce the millions of pints of

beer that had gone out of date during lockdown and were at risk of being poured down

the drain, to devastating environmental and financial impact.

Challenge
10% of all global greenhouse emissions come from food and drink waste and lockdown

made matters much, much worse.

'Unwasted Beer'
Heineken with Publicis Ireland and Le Pub

Unwasted Beer heated
61,687 homes with
green energy daily. 


